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Background DakotaDiese!

A In business since 2004

A Specializing in web design, animation
and interactive marketing
A Have worked with both Fortune 500

companies and with small to mid size
businesses



Clients Served

Achieve
Independence
Adidas

Agilent Technologies
Airversent
Akcelerant
Angerwear
Avidyn Healthcare
AWEA

Bentley Systems
Bentley Homes
Bilcare

Boenning &
Scattergood
Butler Bag

BYL Companies

Chester County
Hospital

CIT

Dacor

Driveline Retall
E*Trade

Endo Pharmaceuticals
Florida Peninsula
Insurance

GSK

lkon

InfoLogix

La Salle University
Mapquest
Medecision

New York Giants

Nintendo

PA Lottery
Paradigm Tax
Consultants
Philabundance
Philadelphia
Orchestra
QKnow

SAP
Sanofi-Aventis
Toys R Us
University of
Pennsylvania
Unversity of
Washington
VeriFirst
Verizon
Wharton



Discussion Overview DakotaDiesel

A Creative Challenges

i Name Concepting, Logo Design, Copywriting for Marketing and
the overall principles to consider with Web Design &
Development.

A Driving Traffic to your site

i Search Engine Marketing, Site Side Tracking and the roll of
Social Media Outlets
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Creative Challenges

3 step process
A Step 1. ldeation

i Brainstorm a list of company and personal
| , company
aspired perception and even

i These words and phrases create the foundation for
a name by bringing to light the main attributes and
deliverables of the company which results in a more
meaningful name

i By listing these words/phrases it will also assist in

developing your company profile and even your
mission statement.



Creative Challenges

Sensitive
Credible
Compassionate
Knowledgeable
Trustworthy
Sincere
Capable
Empathetic
Experienced
Leader

Partner
Cooperative
Coordinator
Integrity
Personable
Flexible
Innovative
Trusted Friend
Arbitrator
Confidant
Ambassador
Well-networked
Focused
Supportive

Fun

Open
Transparent
Casual

Delivery

Relief Stress

Relief Money

Hope

Peace of Mind

Business Re-Engineering
Financial Restructuring
Reorganization
Stakeholder Arbitration

Management of
Relationships

Maximize Value
Exploration of Business
Viability Assessment
Innovative Options

Connect to a Network
of Experience

Formal CEOs
Workout Bankers
Vendor Managers

Assistance in executing
short/long term strategies

Improved Outflow

Crisis Management
Debt Reduction
Lonlasting Relationships
Corporate Renewal
Open Communication

viSIiOon

| will Sustain a Business

I will Maximize Value

| will Get Paid

My business will grow

Get through a crisis

I will Regain control

| will have Less stress

| will achieve Financial stability

| will gain access to a wide
network of services

| will save money

I will have a fresh start

I will revitialize my business
Better business performance
Renewed outlook

Realize greater value
Healthy financial model

| will have the support | need to
make smarter decisions

| will create new opportunities



Creative Challenges

A Step 2:  Trimming

I Select names that have merit based on the
company’'s personality, trademark restrictions
and what you think will resonate best with the
industry and peers

i Make sure to have a variety of names to make
sure the proper voice is conveyed

A Step 3: Final Selection

I Review names with initial IN
sketch form to see how they play



Logo Design

A Our Process:

i Review relevant background and industry trends,
competitors and previous logo history if applicable

i Create initial sketches to show a style range including
traditional and contemporary along with a modern
option

i Refine sketches into black and white digital comps

i Client to review and select usually no more than 3 from
the list to apply color and version the font treatments
and/or icon style



